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Audience 
The Good Shopping Handbook and its parent magazine Good 
target the large and growing LOHAS (Lifestyles of Health and 
Sustainability) group of consumers, also known as ‘conscious 
consumers’. These consumers are interested in living a 
healthier, more sustainable lifestyle and are actively seeking 
products and solutions to help them achieve this. They also 
understand their consumer power to create change by rewarding 
companies whose products are good or who are ‘doing good’ in 
the community or for the environment.

Format  
The handbook is published once a year in a handy and portable 
A5 format. Products can be located either by product type 
or by brand name. The handbook is also available online at 
goodbook.co.nz

Content 
The bulk of the handbook is made up of product pages featuring individual products or product ranges 
grouped into easy-to-find categories. Each product is represented on one full page with a generous 
image, logo, 100 words on its features and why it’s ‘good’, details on any marks or accreditations it has 
and, importantly, where to find it. 

The handbook also contains advice from Good magazine’s editorial team on ethical shopping and 
a guide to some of the many consumer marks, accreditations and labels readers will find on products 
they buy. 

The categories are:
≥ Beauty & Health	 ≥ Fashion		  ≥ Home & Gardening
≥ Child	 ≥ Food & Drink	 ≥ Retailers
≥ Cleaning	 ≥ Gifts

Distribution – 25,000 copies
The print yearbook is distributed free with all 15,000 copies of the Dec/Jan issue of Good magazine, 
New Zealand’s only magazine about sustainable living.  A further 10,000 copies of the 2011 edition will 
be sold separately throughout 2011 at supermarkets and bookstores nationwide. The handbook is also 
online at www.goodbook.co.nz where it receives thousands more visitors each month.

The Good Shopping Handbook is an alternatives to their 
everyday shopping needs. From organic food to natural health or 
efficient home heaters, you’ll find a greener, fairer or healthier 
product alternative in the Good Shopping Handbook.

The handbook makes it easy for ‘good’ brands to reach 
conscious consumers when they are in buying mode.

The handbook allows your brand to:
≥ Get found by conscious consumers 
≥ Showcase your products and explain what makes them ‘good’ 
≥ Show consumers where to buy your products 

Rates (All rates exclude GST)

Product pages:The Good Shopping Handbook is an extremely 
cost effective way to get your products in front of conscious 
consumers for a full year. Product page rates cover both the 
print and online versions of the handbook. 

Standard rate: $1250 per page
(Discounts are available for multiple pages by negotiation)

Brand advertising: There are a limited number of brand 
advertising positions available on premium positions and 
between product sections.
Full page	 $2500

Double Page Spread	 $4500

Deadlines
Booking	 Material	 Final sign-off	 On-sale

Oct 9	 Oct 20	 Oct 27	 Nov 30

Contact us
To book your space or discuss options please contact
Gavin Healy: 09-966 1076, gavin@good.net.nz
Shelly Wilson: 03-208 4244, shelly@tangiblemedia.co.nz

shoppingthe

h a n d b o o k

86 % of Good 
magazine 
readers say 

they would choose an 
eco-friendly product 
over another even if 
it is more expensive**

81% of Good 
readers 
say they 

read Good to discover 
ethical or eco-friendly 
products**

49% of NZ 
consumers 
plan to 

increase spend on 
sustainable products 
in the next year*

* Colmar Brunton B3W; Better Business, Better World 2009
** Good Readership Survey; The Research Agency, Nov 2009




